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My role is to help ensure that 
the integrity of The Hoosier 

Lottery is upheld through 
accountability and adherence  

to rules and regulation.
-Brian Morris 

Security Specialist
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LETTER FROM SARAH M. TAYLOR  
AND COLIN HADDEN

We strive to become one of the top performing lotteries in 
the United States, in both revenues to the State of Indiana and 
Corporate Social Responsibility (CSR). We raise money for 
good causes through the sale of entertainment-based gaming 
products. As such, it is our priority to increase revenue in a socially 
responsible way. In the most basic terms, we believe that our 
organization has an obligation to the welfare and interests of the 
society in which it operates. We take this further by incorporating 
social responsibility into all aspects of our operation. We have 
developed specific policies and codes of conduct related to 
Corporate Social Responsibility. Social responsibility can be 
identified visually through the use of responsible gaming logos 
and language. It is also found woven throughout the organization’s 
vision and mission statements, policies, and practices.

We have made excellent progress in the year-and-a-half since our 
inaugural report. In 2014, we celebrated our 25th Anniversary, 
commemorated by the return of the Hoosier Millionaire Show 
visiting 6 cities throughout Indiana. We also celebrated a milestone 
in reaching $1 billion in sales, and launched new and innovative 
games while maintaining a commitment to growing revenue in a 
socially responsible way. In recognition of our outstanding sales, 
we received the Sharon Sharp “Causes” Award from the North 
American State and Provincial Lottery Association, which honors 
the lottery that achieved the highest percentage increase in net 
funds contributed to its beneficiaries.  In Indiana, proceeds from 
The Hoosier Lottery fund Hoosier police and firefighter pensions, 
the Indiana Teachers’ Retirement Fund, and the Build Indiana Fund. 

With a focus on building and continuously improving our programs, 
we take our role in the Hoosier community seriously. Through our 
returns to the state and our charitable efforts, we are committed 
to delivering quality games while being a positive presence in the 
community. As a lottery created by and for the people of Indiana, 
we are proud to work hard for Hoosiers everyday. 

Sincerely,

http://www.publicgaming.com/index.php?option=com_content&view=article&id=17393:sharon-sharp-good-causes-award-hoosier-lottery-indiana-12-increase-in-net-funding-to-good-causes-in-fiscal-year-2014-over-fy-2013&catid=30:us-lottery&Itemid=30


WHAT we do
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ABOUT THE HOOSIER LOTTERY
Products – Let’s Play!
Adults 18 and older can purchase our products from 
one of approximately 4,500 licensed retailers in all 92 
Indiana counties. Players can choose from nine draw 
games, including our three big jackpot games: Hoosier 
Lotto, Powerball with Power Play, and Mega Millions 
with Megaplier. Players also enjoy playing Cash 5,  
Poker Lotto, Quick Draw, Bingo To Go, Fast Play,  
Daily 3 and Daily 4. EZmatch is also available as an 
add-on game to many of the Hoosier Lottery’s draw 
games. In addition to draw games, we offer more 
than 40 different Scratch-offs at any given time. The 
diversity of our offerings ensures that there truly is a 
Scratch-off for everyone. Our website, hoosierlottery.
com, hosts the up-to-date list of all Scratch-off games. 

Meeting players 
from all over 
Indiana is the 

best part of my 
role here at the 

Hoosier Lottery.
-Braden Dillard

Claims Representative

SCRATCH AWAY

SCRATCH AWAY

SCRATCH AWAY

SCRATCH AWAY

SCRATCH AWAY

SCRATCH AWAY

http://www.hoosierlottery.com
http://www.hoosierlottery.com
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The collaboration between these two entities allows 
for the seamless execution of our business priorities, 
which are outlined in an Annual Business Plan. Each 
year, Corporate Social Responsibility is placed at equal 
value with increasing sales, growing brand equity, and 
optimizing the retailer network. Throughout this report, 
we will refer to Hoosier Lottery as the entity comprised 
of both the State Lottery Commission of Indiana and 
IGT Indiana.  When necessary for clarification purposes, 
we will identify the specific entity.

At the Hoosier Lottery, quality leadership is key. We are 
one of three lotteries in the United States that have a 
unique outsourcing agreement with a private company. 
The State Lottery Commission of Indiana has ultimate 
oversight, and IGT Indiana, LLC focuses on certain 
day-to-day functions. The State Lottery Commission of 
Indiana is responsible for accounting, prize payments, 
security, retailer payments, and retailer licensing. IGT 
Indiana is responsible for sales, marketing, distribution, 
and Corporate Social Responsibility.  

Having pride in 
what we do is the 
best part about 

our Lottery.
-Rose Black
Receptionist

ORGANIZATIONAL STRUCTURE: BEST OF BOTH WORLDS

Organizational Structure

• Created by Indiana law to oversee the operation of the Hoosier Lottery
•  Commission is comprised of 5 members who are appointed by the Governor of Indiana

SARAH M. TAYLOR
•  Executive Director 

State Lottery Commission of Indiana

COMMISSION EMPLOYEES
•  Provide control and oversight over  

all Hoosier Lottery operations

IGT INDIANA EMPLOYEES
•  Work on behalf of the State Lottery 

Commission of Indiana
•  Responsible for implementing 

certain day-to-day functions  
of the Hoosier Lottery

COLIN HADDEN
•   Chief Operating Officer and General Manager 

IGT Indiana

STATE LOTTERY COMMISSION OF INDIANA
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Keeping our priority to increase revenue in a socially 
responsible way, we have implemented a structure that 
consists of oversight, guidance, and accountability.  
Our commitment to CSR is clear, and the CSR Advisory 
Board directs those efforts. The Director of CSR and 
the CSR Manager at IGT Indiana work with the CSR 
Advisory Board in this important pursuit. Both the State 
Lottery Commission of Indiana’s Chief of Staff, and IGT 
Indiana’s Senior Director and Deputy General Manager, 
maintain oversight. The leadership of the CSR Advisory 
Board reflects the importance of social responsibility by  
including Advisors and Executive Sponsors to provide 
additional guidance and feedback. The CSR Advisory 
Board meets quarterly and ensures that each aspect  
of the company engages in CSR and responsible 
gaming initiatives.

Our Vision is to become one of the top performing 
lotteries in the United States in terms of fiscal 
returns generated to the state and corporate social 
responsibility.

Our Mission is to raise money for good causes for the 
State of Indiana through the sale of entertaining gaming 
products to those 18 years of age or older in the Hoosier 
State, in compliance with state law. It is the priority of 
the business to do so with integrity and in an ethical, 
transparent, and socially responsible way – minimizing 
harm to society, while maximizing funds  
for good causes.

We are committed to operating ethically. Both the 
State’s and IGT’s ethics codes describe expectations 
on employee conduct, conflicts of interest, gift limits, 
political activity, anti-bribery, and other information. 

Our core mission 
is to maximize net 

income to the state in 
a socially responsible 

manner. Through 
our dedicated staff, 

we are committed to 
integrating CSR into 
our daily operations 

and continually finding 
ways to positively 

impact communities  
in Indiana.
-Tracy McNutt

Senior Director and 
Deputy General Manager

CSR Advisory Board

PROGRAM MANAGEMENT
• Director of CSR & Compliance
• Manager of CSR

SUBJECT MATTER EXPERTS

PROGRAM OVERSIGHT
• Chief of Staff
•  Senior Director &  

Deputy General Manager

EXECUTIVE LEADERSHIP
• Executive Director
•  Chief Operating Officer & 

General Manager

• Director of Business Analytics & Research
• Senior Director of Marketing
• Director of Human Resources
• Chief Financial Officer
• Director of Corporate Affairs

• Director of Operations
• Vice President of Sales
• Senior Manager of Product Development
• Director of Public Relations
• Director of Business Plan Compliance

http://www.in.gov/ig/2409.htm
http://media.corporate-ir.net/media_files/IROL/11/119000/IGT%20PLC%20Code%20of%20Conduct.pdf
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Helping to make Indiana safer, stronger and smarter.

Since becoming a firefighter at Station 18 in 1968, Bob McClain spent his 

days as an unsung hero. It’s time to give him a hero’s thank you. Every year, 

proceeds from the Hoosier Lottery fund local Police & Firefighters’ Pensions, 

giving hard-working Hoosiers like Bob a more secure future. A future that’s 

deserving of a career of service. One that’s fit for a hero.

Now 
we care 
for him.

Captain Bob McClain 

made caring for us  
his career.   

HoosierLottery.com/givingback

We dream of a stronger, safer, smarter Indiana.  
We’ve successfully returned money to Hoosier 
communities for over 25 years in the form of winner 
payments, retailer commissions, vendor payments, 
pension fund payments, and contributions to the  
Build Indiana Fund.  

In FY 2015, there were over $1.04 billion in total sales 
and over $242 million was returned to the State of 
Indiana to fund good causes in each Indiana county. 
This includes an annual disbursement of $30 million 
to local police and firefighter pensions, $30 million to 
the Indiana Teachers Retirement Fund, and over $182 
million to the Build Indiana Fund. 

Since its inception on October 13, 1989, the Hoosier 
Lottery has paid more than $10.6 billion to winning 
players and has contributed more than $4.8 billion to 
good causes across the state. Another $1 billion has 
been paid to Hoosier Lottery retailers. 

On the Giving Back page of our Hoosier Lottery 
website, you can find an interactive, county-level map, 
detailing how much money went into each county 
for local police and firefighters’ pensions, Teachers’ 
Retirement Fund, and the Build Indiana Fund.

Each year, the Hoosier Lottery produces an annual 
report on its economic impact to communities as 
a result of its financial performance for the state 
fiscal year that runs July-June. An electronic copy 
of this report is always available on the Hoosier 
Lottery website. This report highlights our ability to 
simultaneously maximize sales and control operational 
costs, which is critical to funding the good causes that 
benefit from Hoosier Lottery sales each year. 

As valued stakeholders, we care deeply about our 
retired police, firefighters, and teachers. In 2013, we 
produced a special video tribute to say thank you to 
our Indiana firefighters. Click here to view the video.

WHERE THE MONEY GOES

STATEWIDE PAYMENTS SINCE INCEPTION
through FY13

BENEFICIARIES
Since Inception

60%
Winnings to Players

7% 6%

72%

Build Indiana Fund

16% 12%

27%
Good Causes

Operating 
ExpensesPaid to

Retailers

$10,683,612,347

Teachers’ 
Retirement 

Fund

Police & 
Firefighters’ 
Pension
Fund

Good Causes include local Police & Firefighters’ Pension Funds, 
Teachers’ Retirement Fund and the Build Indiana Fund.

$4,804,483,241
$1,206,369,271 $1,189,046,897

63.16% 

6.67% 17.96% 2.86% 

6.49% 2.86% 
Prize
Payments

Retailer
Commissions

Build Indiana
Fund

Teacher 
Pensions

Misc.
Expenses

Police/Fire
Pensions

Miscellaneous expenses include Advertisements, Promotions, Game Expenses, and Salaries.

Hoosier Lottery Funds Disbursement  
Jan. 1, 2014 - Jun. 30, 2015 

Statewide Payments Since Inception 
through FY15

https://www.hoosierlottery.com/about-us/giving-back
https://www.hoosierlottery.com/about-us/annual-report
https://www.hoosierlottery.com/about-us/annual-report
https://www.youtube.com/watch?v=HsRQDBBATDQ
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Scale of Organization

Being a part of 
an organization 
that encourages 

community 
involvement is 
a win for both 

me and the 
community.

-Cesalie Black
Marketing Coordinator 

A house is nothing without its foundation. The Hoosier 
Lottery’s foundation is a staff of caring and talented 
individuals who understand the important role the 
Hoosier Lottery plays in the lives of Hoosiers. These 
dedicated employees give their time and resources to 
support the community in a wide variety of ways. 

Hoosier Lottery’s workforce is comprised of individuals 
from varying backgrounds. We are proud to be an 
organization with women filling leadership roles.

In addition to offering competitive wages, employees  
are given full benefits, paid time off, and opportunities 
to engage with the community.

Workforce Diversity
Black or African American

14%

Hispanic/Latino
4%

White
82%

Gender Diversity in the Workforce
Commission

62%
(23)

43%
(74)

IGT Indiana

57%
(99)38%

(14)

Approximate as of June 30, 2015

OUR ONE-OF-A-KIND EMPLOYEES

Wage Equality Among Males And Females 
In Executive Leadership Roles

State Lottery 
Commission of Indiana IGT Indiana IGT (Vendor)

45 150 50

Females in executive leadership 
roles make 1.16 more on the  

dollar compared to their  
male counterparts.

Females in executive leadership  
roles make .86 on the  

dollar compared to their  
male counterparts.

Commission IGT Indiana
1.16 0.86

Calculated by dividing the average female executive salary  
by the average male executive salary.

Full time employees only
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I am very humbled to 
have been selected as the 

Hoosier Lottery’s recipient 
of the 2015 POWERS 
Award. This award is 
based on criteria that 

applies to so many of our 
employees. I am fortunate 

to work alongside 
people that take pride 

in the Hoosier Lottery’s 
brand, reputation, and 

commitment to Corporate 
Social Responsibility.

-Carrie Stroud
Chief of Staff

EMPLOYEE AWARDS
Our Crowning Achievements
POWERS Award
Our employees are best-in-class and receive well-
deserved recognition from industry peers. In 2015, 
the Hoosier Lottery’s Chief of Staff, Carrie Stroud, 
received the POWERS Award. This prestigious 
award is presented by the North American State and 
Provincial Lottery Association in recognition of the 
significant contributions made through exceptional job 
performance. This award is named in honor of the late 
Edward J. Powers, the “Father of U.S. Lotteries.” 

Building Excellence
In addition to industry recognition, we have internal 
employee recognition programs. IGT’s Building 
Excellence program shines the spotlight on employees 
who have exceeded job expectations for business 
success. From January 1, 2014, through June 30, 2015, a 
total of 34 team members received Building Excellence 
Awards. The total value of Building Excellence Awards 
was over $40K.

34
TEAM

MEMBERS

$40K
Total value of 

Building
Excellence

Awards

1
JANUARY

2014

30
JUNE
2015

THROUGH
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Our employees truly care about our Hoosier 
communities and are eager to give back or lend a 
helping hand. A variety of Hoosier Lottery activities 
provide excellent opportunities for employees 
to engage with and assist the community. These 
opportunities include organizing a team to walk 
and raise money for a good cause, volunteering at a 
food pantry and more. During this reporting period, 
our employees contributed 179.5 hours of service to 
charitable organizations at a value of $4,141.07 and 
provided group volunteering opportunities at Gleaners 
Food Bank, Girls Inc., and Ft. Wayne Urban League.

As part of our 2014 holiday giving, employees across 
the state spread goodwill. Both Indianapolis-based 
offices participated in the Julian Center’s Adopt-A-
Family program, providing clothing, toys, and hygiene 
items to families battling domestic violence issues. Our 
South region collected items for the It Takes a Village 
canine rescue group and food for the Tri-State Food 
Bank. Our North region raised money for the children’s 
college fund of a colleague who had recently  
passed away.  

A fundraising 
team was  

created for 
Indiana 

Coalition 
Against 

Domestic 
Violence.

Volunteer 
opportunities at 
Gleaners Food 
Bank and Girls 

Inc benefited our 
fellow Hoosiers. 

HOW OUR EMPLOYEES ARE BUILDING A STRONGER INDIANA
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Increase
46.9%

EMPLOYEE GIVING
Along with time and effort, our employees also give 
their own money to support charitable organizations. 
Employees are given the opportunity to donate to the 
501(c)(3) organization of their choice through a one-
time donation or payroll deduction. Through the two 
giving programs, employees pledged a total of $8,169 
to Hoosier charities during the report period.

IGT United Way Giving

$6,044
2014:

$4,115
2013:

Increase
26.8%

State Lottery Commission of Indiana  
State Employees Charitable Campaign (SECC).  

$2,125
2014:

$1,676
2013:

It is amazing 
to see our team 
come together 

for a great cause. 
It truly reflects 
the heart of our 
employees and 
organization.

-Chris Sweaks
Director of Statewide Sales



making an IMPACT
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Total ASA donations: $52,738

Being a part of this launch and seeing the 
mural come together was extremely humbling 
for me…It’s not every day that a person has an 

opportunity to be a part of history. 
-Terry Milton, Regional Manager

COMMUNITY IMPACT
Community Efforts
We never stop finding new ways to reach and 
assist our fellow Hoosiers. In addition to revenues 
generated to fund beneficiaries, the Hoosier Lottery 
gives back to the community through sponsorships 
and charitable donations. The Hoosier Lottery 
utilizes memberships and partnerships with a variety 
of community organizations and groups. These 
interactions keep us informed of current issues for 
Hoosiers and bring about new partnerships that 
benefit all Hoosiers. One such partnership with Ivy 
Tech Community College brought forward an easily-
accessible, modern approach to teaching fiscal 
responsibility through a Financial Literacy Course. 

After School Advantage Program
IGT Indiana adopted a flagship charitable program 
and community involvement initiative from IGT, 
named the After School Advantage program (ASA). 
This provides qualifying nonprofit community 
agencies with state-of-the-art, Internet-ready 
computer centers. In March 2014, the Hoosier 
Veteran’s Assistance Foundation received eight Dell 
desktop computers, a Ricoh all-in-one printer, and a 
variety of software. This computer lab, located in the 
Donald W. Moreau, Sr. Veterans House, was designed 
to give veterans support and access to technology 
and skills that will help them ease back into life  
at home. 

In March 2015, IGT Indiana supplied the Fort Wayne 
Urban League with 15 Dell desktop computers, eight 
Apple iPads, and a variety of professional software. 
We also commissioned local artist, Theo Smith, to 
paint a mural of community heroes. The computer lab 
will serve more than 300 students and their parents  
per year.
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562
REGISTRATIONS

Financial Literacy Course 
The Hoosier Lottery partnered with Ivy 
Tech Community College to develop 
an online Financial Literacy Course, 
available free of charge to all Hoosiers. 
The course is designed to be a self-
paced tool, helping users understand 
the foundations of financial literacy and 
how to be prepared to make educated 
decisions about their finances. Topics 
range from setting a household budget 
to credit management and long-term 
investments.

This unique, innovative collaboration 
meets a need for students and players 
alike, regardless of their financial 
background. The course features quizzes 
to ensure participant understanding 
of concepts, interactive scenarios, and 
videos utilizing financial experts from the 
Hoosier Lottery’s official bank, Key Bank. 

www.LearnFinancialLiteracy.com

As of June 2015

Module 1:
• Keeping Track of Your Money
• Budgeting Your Money
• Financial Planning

Module 2:
• Managing Your Money
• Managing Your Consumer  

Credit Use

Participants are offered the opportunity to learn various aspects  
of financial literacy through four interactive modules

Module 3:
• The Importance of Paying  

Off Your Debt
• Buying a Car
• Buying a Home

Module 4:
• Investing to Increase Wealth
• Protecting Your Assets  

with Insurance
• Planning for  

Retirement 
 

Sarah M. Taylor
Executive Director
State Lottery Commission of Indiana 

http://www.learnfinancialliteracy.com
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Community Sponsorships and Charitable Giving
At select events, we offer a chance to meet one of our three draw 
hosts—Jessica Jackson, Chayzee Smith, and Erin Cohenour. IGT 
Indiana also has a charitable giving program that contributes to 
organizations supporting minority and women-owned businesses, 
youth development, healthcare, and grassroots efforts in local 
communities. IGT Indiana also supports business and non-profit 
groups through a variety of business memberships. The graphic 
below demonstrates the investment in community by the Hoosier 
Lottery and IGT Indiana.

As a part of the fabric of the Hoosier community life, we enjoy 
maintaining a large presence and supporting local events all across 
the state. We sponsor a variety of happenings from local and 
professional sports teams to Food Truck Fridays, Indiana Black Expo 
Summer Celebration, and more. The Hoosier Lottery’s largest event 
presence, the Indiana State Fair, is always one of our most popular 
attractions. Hoosiers from across the state stop by Lotto Town to 
partake in a variety of fun and interactive daily activities. You can also 
find us at Pacers games shooting hoops with the mascot Boomer. 

North Region
Charitable Giving by IGT Indiana: $2,500
Business & Organizational Memberships: $2,145
Community Sponsorships: $149,240

Central Region
Charitable Giving by IGT Indiana: $37,250
Business & Organizational Memberships: $1,251
Community Sponsorships: $1,319,139

Statewide
Charitable Giving by IGT Indiana: $39,248
Business & Organizational Memberships: $28,305
Community Sponsorships: $280,906

South Region
Charitable Giving by IGT Indiana: $7,300
Business & Organizational Memberships: $2,330
Community Sponsorships: $70,996

$1,940,609
Total Spend for Sponsorships, Contributions & Memberships
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Complaints
As a part of our commitment to Corporate Social 
Responsibility best practices, we have adopted a policy  
to allow us to monitor and respond to issues as they  
arise. We solicit feedback from the general public 
through a designated email address and hotline 
number. We post the Customer Service & Player 
Support hotline (1-800-955-6886) at all retail locations, 
on all tickets, and on the Hoosier Lottery website. 
We take complaints and concerns seriously, and our 
senior staff monitor monthly reports on complaints to 
ensure that we continuously and consistently meet our 
customers’ needs.

BUSINESS IMPACT
Our business is Indiana’s business. That’s why we are 
committed to transparency and integrity in operations. 
We address this by self-reporting on topics such as 
fair procurement practices, consumer protection, and 
responsible gaming.  

Supply Chain 
Procurement
The Hoosier Lottery values its relationship with vendors.  
When possible, the Hoosier Lottery chooses vendors 
that meet the State of Indiana’s Buy Indiana criteria. 
During this report period, $12.8 million was spent 
utilizing Indiana Vendors as defined by the State of 
Indiana’s Buy Indiana criteria. Processes and protections 
are in place through contracts, in addition to federal 
law, to assure that suppliers are not participating 
in inhumane or discriminatory activity. The Hoosier 
Lottery requires U.S.-based suppliers to utilize E-Verify 
to ensure individuals are legally eligible to work in the 
United States. Supplier agreements also contain a 
clause that prohibits the supplier from discriminating 
against any employee or applicant for employment 
based on race, color, religion, sex, disability, national 
origin, ancestry or any other characteristic protected 
by law. Additionally, the Consumer Protection Policy 
addresses and outlines our commitment to adopt and 
maintain a plan to contract with minority and women’s 
business enterprises.

Website/myLottery/Posting

Game Specific Issues

Complaints About Specific Retailers

Winner Awareness

Referred to Security for Investigation

Interactive Voice Response Call Center

Validation Issues

Equipment & Tech Support

Raffle and Promotions

18%

21%

17%

1%

23%

2%

2%

5%

11%

18%11%

21%

17%

23%

1%

2%
2%

5%

Player Complaints by Category

INDIANA VENDORS
$12.8 MILLION

Game
Development 

Marketing  
& Advertising

Production &
Shipping

End Consumer
Transaction

Our players 
appreciate having 
multiple ways to 
provide feedback 

on customer 
service and the 
user experience.

-Michelle Robbins
Claims Representative

http://www.in.gov/idoa/2467.htm
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The success of our programs rely on strong 
relationships with stakeholders. At every step, we 
engage with them, and their feedback has been 
invaluable to the development and success of our 
responsible gaming initiatives. Our stakeholder 
engagement program is the result of a mapping 
process following the AA1000 standard, which 
identified stakeholders as players, the general 
public, retailers, employees, beneficiaries, treatment 
providers, industry professionals and advocates, local 
communities, and the media.

Our Responsible Gaming Advisory Committee is 
our largest external stakeholder group, which meets 
at least twice per year.  They provide feedback on 
current issues related to gambling and trends within 
the treatment community.  The group also provides 
feedback on our holiday campaign, responsible gaming 
materials, and Corporate Social Responsibility Report.  
We also routinely engage with other stakeholders 
throughout the year asking for their feedback on 
specific topics or initiatives.  Broadly speaking, 
stakeholders are interested in how the lottery maintains 
a high level of transparency and accountability in  
their operations. 

In 2014, we were awarded Level 3 Certification in 
Responsible Gaming from the WLA. Obtaining the 
certification was not unique—however, the way it was 
awarded was special. We had applied for a lower level 
certification and were instead awarded a higher level 
due to the quality of our responsible gaming program—
something that had never been done for another lottery 
in the WLA’s history. We firmly believe in a sustainable 
growth model rooted in growing revenue in a socially 
responsible way. This accomplishment is a testament  
to the commitment we have to responsible  
gaming initiatives.

Responsible Gaming - We’re Here to Help
We wouldn’t exist without our players. With that in 
mind, we believe it’s important to address the potential 
risks to society that arise from the sale of our products. 
The prevalence rate of problem gambling in adults 
in the US is approximately 2.2%*. While very few 
consumers develop into problem gamblers from playing 
traditional lottery games, we have an opportunity to 
provide helpful information to this population. 

Our responsible gaming programs are designed to help 
those who may need it. We partnered with the World 
Lottery Association (WLA), an international association 
made up of lotteries across the globe. Using their 
Responsible Gaming Framework, we address nine areas: 
research, employee program, retailer program, game 
design, advertising and marketing communications, 
player education, treatment referral, stakeholder 
engagement, and reporting and measurement. During 
the reporting period, we trained 4,378 retailers, 
produced an award-winning campaign discouraging 
underage play, and increased our responsible gaming 
webpage views by 192% year over year. 

Working to 
develop new  

and responsible 
ways to help 

maximize revenue 
for Hoosiers is my 
greatest challenge, 
and from that we 
get the greatest 

rewards. 
-Katie Carlson

Director of Compliance and
Corporate Social Responsibility

Keith Whyte, NCPG
Jade Luchauer, Hoosier Lottery
Katie Carlson, Hoosier Lottery
Dr. Jeffery Derevensky, McGill University

HOOSIER LOTTERY’S 
RESPONSIBLE GAMING  

FRAMEWORK

Research

Treatment 
Referral

Stakeholder 
Engagement

Employee 
Program

Retail 
Program

Game Design
Advertising  

and Marketing  
Communications

Reporting and  
Measurement

Player

*Williams, R. and Volberg, R. Population Prevalence of Problem Gambling,  
Ontario Problem Gambling Research Center (2012)

http://www.world-lotteries.org/cms/
http://www.world-lotteries.org/cms/
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Continued on next page

WINNERS’ RESOURCE BOOK
Designed as a resource  
for winners of $50,000+  
prizes to help manage 
and prepare for newly 
acquired wealth.

SALES STAFF TRAINING 
Utilized Bensinger, DuPont, & Associates’ train-the-trainer style 
training, which covered a wide array of responsible gaming 
topics and prepared sales staff to answer questions and assist 
retailers with responsible gaming.

PLAYER INSIGHT 
PANEL 
Developed a focus group to gather 
feedback on responsible gaming 
and marketing efforts from Hoosier 
Lottery players, with the objective of 
using player insight to continuously 
improve responsible gaming 
programs.

RETAILER NETWORK TRAINING 
Delivered in-store by sales staff. The competency-based 
training was developed with an accompanying brochure 
that retail managers used to train new and existing 
employees on responsible gaming topics.

RETAILER
CODE OF 
CONDUCT 
Responsible Gaming 
responsibilities and 
expectations formalized 
into Retailer Policy Manual.

ONLINE ETHICS 
TRAINING 
Executed online-based 
training to ensure 
employees understood 
rules and expectations.

RETAILER PLAYBOOK ARTICLES 
Responsible 
gaming articles 
added to 
each monthly 
newsletter.

CONGRATULATIONS  

ON WINNING!
CONGRATULATIONS  

ON WINNING!

Resource Book for $50,000+ Winners

Responsible Gaming - We’re Here to Help

RESPONSIBLE GIFTING LOGO & HOLIDAY CAMPAIGN 
2014 Best Holiday Campaign Award Winner from the National Council on Problem Gaming  
and McGill University. Consisted of a unique responsible gifting logo incorporated into 360̊   
marketing campaign to remind adults not to give lottery tickets to individuals under age 18.

66%
of retailers trained (2,389)  

increased their score

4,998
Social Media
Impressions

Responsible 
gaming 
component 
added.

SMARTPHONE 
APPLICATION

99.7%
of retailers (4,394)   

participated

https://www.hoosierlottery.com/media/4124713/winnerbrochure-2015-1.pdf
http://www.ncpgambling.org/
http://www.youthgambling.com/
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Responsible Gaming - We’re Here to Help

NEW RETAILER TRAINING RG VIDEO 
Developed a responsible gaming video to educate new 
retailers on responsible gaming and how it relates to the 
retail environment. The video is shown at all new  
retailer trainings.

RESPONSIBLE GAMING 
EDUCATION WEEK 
Created a campaign to increase 
awareness of problem gambling 
among gaming industry employees 
and customers and to promote 
responsible gaming nationwide.

RETAILER 
SCORECARD 
A responsible gaming 
brochure compliance 
mechanism was 
added to the Retailer 
Scorecard to ensure 
that retail locations 
have brochures 
available to the public.

QUARTERLY 
TRACKING 
SURVEY 
Questions specific to 
responsible gaming added to 
our market research survey.

RAISE THEM RIGHT 
PROGRAM 

Added responsible gaming 
information to the materials 
covering topics from 
underage play prevention  
to treatment referral.

IGT RESPONSIBLE 
GAMING TRAINING 
Trained IGT employees to heighten 
awareness of responsible gaming 
subjects and establish the  
commitment to responsible  
gaming by IGT.

TREATMENT 
REFERRAL 
PROCESS 

Created within CSR Policy
to inform employees on 
how to make a referral if 
they are presented with 
the need.

GAM-GaRD 
Industry-recognized risk analysis software 
implemented. All games in the Hoosier Lottery 
product portfolio are analyzed for risk.* 

*number of games analyzed

85
Scratch-offs

25
Draw

< click to view

http://www.gamgard.com/
http://youtu.be/Vp9zclG-Prc
http://youtu.be/Vp9zclG-Prc
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Vehicle Fleet
At the Hoosier Lottery, visiting our retailers is 
a necessity. As we travel around the state, it is 
important that we take measures to minimize our 
fuel consumption. We have modernized our fleet 
by replacing older vehicles, thus reducing fuel 
consumption and improving fuel economy. 

Recycling Logo/Earth Day Awareness
Our March employee meeting included a celebration of 
Earth Day, a bike-to-work event, and heaping helpings 
of ice cream. The ice cream was sourced from a 
Hoosier-owned small business that uses locally sourced 
ingredients when possible. The new Hoosier Lottery 
Recycling Logo was unveiled as employees received a 
reusable lunch bag and utensils. 

LEED Gold Building
Since early 2011, the Hoosier Lottery headquarters  
has called The Buick Building home. The building is 
certified gold by the U.S. Green Building Council’s 
Leadership in Energy and Environmental Design (LEED) 
Building Rating System. The building was designed  
and constructed to reduce human impact on  
the environment. 

ENVIRONMENTAL IMPACT 
We are taking steps to green our workplace. We 
understand that this is no easy task and we are taking 
thoughtful steps to analyze our environmental impact 
and developing strategies to address risk areas. While 
we work to identify and address these areas, we are 
also raising awareness and promoting green initiatives 
among employees and the public. 

Environmental Aspect Analysis
As part of the efforts to make a greener workplace,  
we completed an Environmental Impact and Aspect 
Analysis, which afforded us the opportunity to look 
at all areas of business and rate our impact on the 
environment. As a result of this analysis, we have 
identified areas where we can improve our impact 
on the environment.  These areas include increasing 
access to recycling bins at lottery operated locations, 
reducing the amount of waste created through product 
development and sales, and developing technology that 
decreases our reliance on paper. While we are taking a 
thoughtful and strategic approach to addressing these 
issues, we understand the importance of taking action 
in the present as well as the future.

Green Committee
In 2014, the Hoosier Lottery formed a Green 
Committee—an important step in becoming an 
environmentally conscious organization. Representing 
various departments, the Green Committee developed 
a mission statement and identified goals for the 
coming year that focused on awareness and recycling. 
Suggestions made by the committee resulted in the 
addition of recycling bins in conference rooms at our 
Headquarters. Signage was also posted in break rooms 
that provided information on the types of  
recyclable items.  

Being a part 
of the Hoosier 

community means 
respecting our 

environment. We 
encourage players 

and retailers to 
recycle unused 
playslips and 

discarded tickets.
-Sarah M. Taylor

Executive Director

R
ED

UCE    REUSE

RECYCLE
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Methodology 

This CSR report covers January 2014-June 2015. 
The Global Reporting Initiative’s G4 Sustainability 
Guidelines (GRI-G4) were used to guide the Hoosier 
Lottery in developing a framework for social 
responsibility reporting and to guide the analysis 
and discovery of key aspects. To determine the main 
elements for the Corporate Responsibility Report, 
the Hoosier Lottery followed the process identified 
in the GRI-G4 Implementation Manual. This process 
led to identifying areas of importance called material 
aspects and boundaries. The Director of CSR & 
Compliance conducted an initial analysis, and draft 
graphics were created to present the analysis to 
a workgroup of key Hoosier Lottery management 
staff. This workgroup reviewed the initial analysis 
and provided recommendations and feedback. The 
workgroup also collaborated to define and identify 
the material aspects and boundaries for each priority 
area. The material aspects were then presented to the 
Responsible Gaming Advisory Committee comprised 
of external stakeholders who regularly provide 
feedback on Hoosier Lottery programs and business 
practices. Feedback was noted, and a final version of 
the Aspect Analysis chart and Materiality Matrix were 
developed. Signifying either high, medium, or low 
in significance, the high aspects began to form the 
foundation of the report.

In the preparation and development of this report, we 
identified aspects and reset some boundaries from 
the previous report. There were items that appeared 
in the CY 2013 CSR Report that were not carried over 
to this report. This was done in an effort to make the 
report easier to read. Employee category and age 
was eliminated in favor of a broader view of gender 
and ethnic diversity as well as a reduced scope in 
remuneration for just senior executives.

Precautionary Principle
The Precautionary Principle is a strategy to cope with 
possible risks associated with a product and came to 
prominence at the 1992 Earth Summit. Simply put, 
the principle means “First, do no harm.” The Hoosier 
Lottery has chosen to use the precautionary principle 
in both its business development and risk management 
strategies. Potential harm is always considered 
during the business development process, and this is 
demonstrated in the annual business plan where CSR 
is a key priority put at the same level as driving sales. 
In its risk management practices, the Hoosier Lottery 
has a board of senior managers from both IGT Indiana 
and the Commission that develops and implements 
responsible gaming programs. The purpose of all these 
efforts is to mitigate harm while maximizing returns to 
good causes in the state of Indiana and is at the center 
of decision-making processes within the organization.

REPORT APPROACH & METHODOLOGY
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GRI G4 CONTENT INDEX IN ACCORDANCE - CORE
We have utilized the Global Reporting Initiative fourth generation Sustainability Reporting Guidelines (GRI G4) and followed the “In accordance – 
Core” option, indicating that we have following the core reporting disclosures as defined by the guidelines. The Content Index that follows indicates 
where specific reporting requirements can be found in the report by page number. Please note that this report has not been externally assured. 

General Standard 
Disclosure

Description CSR Report Section Page

G4-1
Provide a statement from the most senior decision-maker of the organization (such as CEO, chair,  

or equivalent senior position) about the relevance of sustainability to the organization and the  
organization’s strategy for addressing sustainability.

Letter from  
Sarah M. Taylor  

and Colin Hadden
2

G4-3 Report the name of the organization Cover page A1

G4 - 4 Report the primary brands, products, and services What we do 4

G4-5 Report the location of the organization’s headquarters Back cover 28

G4-6
Report the number of countries where the organization operates, and names of countries where 

either the organization has significant operations or that are specifically relevant to the sustainability 
topics covered in the report

What we do 4

G4-7 Report the nature of ownership and legal form
Please see “About Us”  

on our website 
 

G4-8
Report the markets served (including geographic breakdown, sectors served, and types of customers 

and beneficiaries)
What we do, Why we do 

it
4,8

G4-9 Report the scale of the organization
What we do, Why we do 

it, How we get it done
4,8,10

G4-10 Breakdown of workforce How we get it done 10

G4-11 Report the percentage of total employees covered by collective bargaining agreements NA NA

G4-12 Describe the organization’s supply chain Making an Impact 18

G4-13 Significant changes during the reporting period NA NA

G4-14 Report whether and how the precautionary approach or principle is addressed by the organization
Report Approach &  

Methodology
24

G4-15
List externally developed economic, environmental and social charters, principles, or other initiatives 

to which the 
organization subscribes or which it endorses

Responsible Gaming 19

G4-16 List memberships, associations, national or international advocacy groups NA NA

G4-17 All entities included/excluded in financials
Please see our  
Annual Report

NA

G4-18 Process for aspects, boundaries
Report Approach &  

Methodology
24

(CONTINUED) ON NEXT PAGE

https://www.hoosierlottery.com/about-us/lottery-law
https://www.hoosierlottery.com/about-us/lottery-law
https://www.hoosierlottery.com/about-us/annual-report
https://www.hoosierlottery.com/about-us/annual-report
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GRI G4 CONTENT INDEX IN ACCORDANCE - CORE (CONTINUED)

General Standard 
Disclosure

Description CSR Report Section Page

G4-19 List all the material Aspects identified in the process for defining report content
Report Approach &  

Methodology
 24-27

G4-20 For each material Aspect, report the Aspect Boundary within the organization
Report Approach &  

Methodology
 24-27

G4-21 For each material Aspect, report the Aspect Boundary outside the organization
Report Approach &  

Methodology
24-27 

G4-22
Report the effect of any restatements of information provided in previous reports, and the reasons 

for such restatements
NA NA

G4-23 Report significant changes from previous reporting periods in the Scope and Aspect Boundaries NA NA

G4-24 Provide a list of stakeholder groups engaged by the organization Responsible Gaming  19

G4-25 Report the basis for identification and selection of stakeholders with whom to engage Responsible Gaming  19

G4-26
Report the organization’s approach to stakeholder engagement, including frequency of engagement 
by type and by stakeholder group, and an indication of whether any of the engagement was under-

taken specifically as part of the report preparation process
Responsible Gaming   19

G4-27
Report key topics and concerns that have been raised through stakeholder engagement, and how the 
organization has responded to those key topics and concerns, including through its reporting. Report 

the stakeholder groups that raised each of the key topics and concerns
Responsible Gaming  19 

G4-28 Reporting period (such as fiscal or calendar year) for information provided Cover page 1A

G4-29 Date of most recent previous report (if any)
Letter from  

Sarah M. Taylor  
and Colin Hadden

2

G4-30 Reporting cycle (such as annual, biennial) Cover page 1A

G4-31 Provide the contact point for questions regarding the report or its contents Back cover 28

G4-32 GRI Content Index GRI Content Index 25,26

G4-33
Report the organization’s policy and current practice with regard to seeking external assurance  

for the report
This report is not  
externally assured

25,26

G4-34
Report the governance structure of the organization, including committees of the highest governance 

body. Identify any committees responsible for decision-making on economic, environmental and 
social impacts

Organizational Structure 5,6

G4-56
Describe the organization’s values, principles, standards and norms of behavior such as codes  

of conduct and codes of ethics
Organizational Structure  6
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SPECIFIC STANDARD DISCLOSURES
The table to follows shows which “specific standard disclosures” per the GRI G4 Sustainability Reporting Guidelines were included in the report, where to 
find them, and the relevance of the disclosures to the organization and externally. For more information on how relevance was determined, please see the 
“Methodology” section on page 24.

Material Aspect Indicator Description Report  
Section

Page  
Number

Boundary  
of Aspect Significance Level

Internal External Organization 
Impact

Stakeholder 
Impact

Overall Level  
of Significance  

of Aspect

Economic  
Performance

G4-EC1
Direct economic value  

generated and distributed
Please see our 
Annual Report

NA • • High High High

Procurement  
Practices

G4-EC9
Portion of spending on local 

suppliers at significant  
locations of operation

Making  
an impact

18 • • Low Medium Medium

Diversity and  
Equal Opportunity

G4-LA12

Composition of governance 
bodies and breakdown of 
employees per employee  

category according to 
gender, age group, minority 

group membership, and other 
indicators of diversity

How we get  
it done

10 •   Medium Medium Medium

Equal Remuneration  
for Women and Men

G4-LA13

Ratio of basic salary and 
remuneration of women to 
men by employee category 

by significant locations  
of operation

How we get  
it done

10 • • Medium Medium Medium

Local Communities G4-SO1

Percentage of operations  
with implemented local  

community engagement, 
impact assessments, and 
development programs

Making  
an impact

pages 15-18 • • High High High

Customer Health  
and Safety

G4-PR1

Percentage of significant 
product and service  

categories for which health 
and safety impacts are  

assessed for improvement

Making  
an impact

pages 19-21 • • High High High

Non-discrimination G4-HR3
Total number of incidents of 
discrimination and corrective 

actions taken

There were no 
incidents of 

discrimination 
during the  

reporting period

NA •   Yes Yes Med

https://www.hoosierlottery.com/about-us/annual-report
https://www.hoosierlottery.com/about-us/annual-report
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